
MALCOLM PUBLIC SCHOOLS, DISTRICT #148
BOARD OF EDUCATION REGULAR MEETING AGENDA

Monday, April 7, 2025 6:00 PM
SCHOOL DISTRICT BOARD ROOM

{{Name: Agenda Item Name}} 
1. Call Regular Board Meeting to Order - Roll Call 
2. Pledge of Allegiance 
3. Review Perceptual Data Survey Results 
4. Discuss Policy 6282 School Colors and ER 6280.2 MPS Brand Identity Guide 
5. Discuss Door Access and Security Hardware 
6. Discuss Vape Detectors 
7. Discuss District Protocol for Board Member Recognition 
8. Facilities and Transportation Discussion 
9. Discuss the Need for Additional Facilities Space and the Potential for a Future 

Bond Referendum. 
10. Adjourn 

NOTICES:  
 
COPY OF OPEN MEETINGS ACT:  The Board of Education makes available at least one 
current copy of the Open Meetings Act posted in the meeting room at a location accessible to 
members of the public. The Act is posted on the Bulletin Board on the North wall of the meeting 
room. 
 
INSTRUCTIONS FOR THOSE WHO WISH TO SPEAK DURING PUBLIC FORUM:   
Getting Started:  The Board of Education will receive public comment on individual agenda 
items or communication from any district patron on any issue.  When it is your turn to speak 
during the “Communications from the Public” portion of the agenda, please come forward to the 
table situated immediately in front of the Board, sign your name and address on the signin sheet 
and state your name to the Board of Education.  
Time Limit:  You may speak one time, but please limit comments to 5 minutes or less.   
Personnel or Student Topic:  If you are planning to speak about a personnel or student matter 
involving an individual, please understand that our policies require that such concerns initially be 
directed to the administration for consideration.  Board members will generally not respond to 
any questions you ask or comments you may make about individual staff members or 
students.  You are cautioned that slanderous comments are not protected just because they are 
made at a Board of Education meeting. 
General Rules: Please remember that this is a public meeting for the conduct of the business of 
the Board of Education.  Offensive language, personal attacks and hostile conduct will not be 
tolerated.   
 
                                                                           BY:      MALCOLM PUBLIC 
SCHOOLS               
                                                                                       BOARD OF EDUCATION 



Article 6 INSTRUCTION Policy No. 6282 

 
 

Page 1 of  1 

 
Instruction 
 
Activities 
 
School Colors 
 
The official colors of Malcolm Public Schools shall be Royal Blue and White.  An additional color 
or colors may be used for trim, but the predominant colors shall remain Royal Blue and White.   
 
 
Please reference ER 6280.2—MPS Brand Identity Guide 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Date of Adoption 7/23/12 
Date Amended  
Date Reviewed/Affirmed 5/20/2024 
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OUR BRAND
MALCOLM PUBLIC SCHOOLS

District #148 – Malcolm, Nebraska

BRAND IDENTITY STYLE GUIDE
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WHO WE ARE

Malcolm Public Schools is a growing, dynamic and 
proud public school district located in the Village 
of Malcolm on the outskirts of neighboring Lincoln, 
Nebraska.  Malcolm offers its students a top-tier 
education and a PK-12 educational experience 
second-to-none.  A student-centric focus, a quality 
instructional staff, challenging curriculum and a 
smaller school environment combine to create an 
ideal setting to allow students to learn, explore, 
grow and thrive on their journey to becoming global 
citizens.
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Our Mission

In partnership with our community, we will 
provide an educational experience that 
maximizes the potential of each student to 
become a productive and responsible citizen.

Our Vision

We strive to become the most admired school district in Nebraska.

Our Beliefs

The mission of the Malcolm Public Schools is based upon the 
belief that:
	 • Students are our first priority
	 • Each student is unique and has infinite value
	 • Education is dynamic and evolving
	 • A positive learning environment enhances learning
	 • High expectations promote higher achievement
	 • Honesty and integrity are essential to building trust
	 • Individuals are responsible for their own actions
	 • Our school is accountable to the community
	 • Education is a shared responsibility of the individual, family, 
	     school and community
	 • Excellence is worth the investment
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OUR BRAND

Why Brand?

What is a brand and why is it so important?  In a crowded world flooded by a constant stream of never-ending 
messages and a seemingly unlimited number of choices, how does anyone sort through all of this?  Building a 
powerful and memorable brand is essential to navigating through this maze of competitive messaging and is 
one of the keys to success.

A brand is more than a logo or a particular color.  It is the emotional connection between an entity and its 
stakeholders.  It’s the collective sum of pride, loyalty, choice, awareness, messaging, connection and image.  
It’s the deep, internal feeling one gets when thinking or talking about the brand.  A strong brand stands out 
from the crowd and is a powerful differentiator.

Our Brand Essence

The essence of our brand, and what sets Malcolm Public Schools apart from the rest, is quite simple:  we are a 
district that prides itself on providing a top-tier quality education – in partnership with our community – who 
together create an educational experience focused on maximizing the potential for each student’s individual 
success.

The choices we make in contributing to each element of our brand essence is driven by Malcolm Public 
Schools’ aspirational vision statement – “We strive to become the most admired school district in Nebraska.” 

QUALITY EDUCATION
• Excellence in expectations

•Dynamic, quality staff
•First-rate challenging curriculum

COMMUNITY PARTNERSHIP
• Engaged stakeholders

• Open, two-way communications
• Honest, trustworthy and accountable

EDUCATIONAL EXPERIENCE
• Positive learning environment

• Student-centric focus
• Smaller school setting
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Our Brand Voice

Part of contributing to a strong Malcolm brand 
is not only WHAT we say – but also HOW we 
say it.  Clear, concise content expressed in 
a positive, upbeat tone will best represent 
Malcolm Public Schools’ commitment to its 
students through a quality education and its 
optimistic outlook for the future.  

Verbal and written communication should 
be welcoming, approachable, genuine and in 
plain English to build trust and understanding.  
Written content should be void of misspellings, grammatical errors and poor punctuation.  Keeping the 
interests of the audience always in mind is paramount to communicating Malcolm’s message effectively.

Primary Logo

The Malcolm “Block M with Clippers Script” is the primary brand 
identity design for Malcolm Public Schools.  It symbolizes the strength 
and tradition of Malcolm’s 100+ year heritage and its visionary, 
forward-looking outlook for the future.  

When visually representing Malcolm Public Schools, Malcolm’s primary 
logo should be used.  Consistent usage of this primary logo will 
reinforce Malcolm’s brand equity in its brand.

Each element of Malcolm’s primary logo was specifically designed to maximize visual impact and clarity. 
Do not alter the orientation, color, positioning, sizing or relationship of any of these elements.
Use only the official logos designed to approved specifications.  Do not attempt to recreate logos.
Ensure legibility by not reducing logo sizes below minimum standards.  See “Minimum Size”.
Do not attempt to reproduce logos by scanning a previously printed version or by performing a “screen 
shot” from the Internet.  Such reproduction methods will degrade image quality.  Additional logo treatment 
information can be found in “Logo Usage”.
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Logo Spacing

To ensure maximum visibility and integrity, always position 
the Malcolm primary logo with an area of clear space 
completely surrounding the design.  No other competing 
design element should be integrated into this clear space 
area without brand administrator approval.

The clear space surrounding the Malcolm logo should be 
no less than 25% of the maximum width of the Block M and 
should be maintained on all sides of the design as the logo is 
proportionally enlarged or reduced in size.

Minimum Size and Exceptions

When utilizing the primary logo, take into consideration its relationship of size and legibility.  An image too 
small doesn’t serve any useful purpose and can detract from legibility.  For printing purposes, the overall 
height of the primary logo should be no smaller than 0.75 inches and no smaller than 75 px tall in digital 
applications.  

			   	

Exceptions to minimum primary logo size limitations may exist in certain applications such as some 
stationery pieces or in selected specialty items including pens, pencils, key chains, medals, jewelry, etc.  In 
these situations, graphic designers should use their discretion when they cannot adhere to minimum size 
standards.  In limited circumstances where the designated print area is too small to use a legible primary 
logo, it is acceptable to use the printed name of the school district (i.e. “Malcolm Public Schools” or 
“Malcolm Clippers”) in the approved print font without the primary logo.

width

he
ig

ht
h

.2
5x

.25x

0.
75

” 
M
in
.



Malcolm Public Schools Brand Identity Style Guide      May 2022	 8

Color Palette

Color is one of the most distinctive and differentiating elements of any brand.  Consistency in color 
presentation across all uses provides immeasurable strength to a brand’s image and serves as a powerful 
connection to the brand.  

Over the years, Malcolm Public Schools has traditionally been associated with a “Malcolm Blue” or “Clipper 
Blue” shade of blue as its signature color.  This signature color is complemented with usage of black and/or 
white accents.  

OFFICIAL MALCOLM PUBLIC SCHOOLS COLORS

	 COLOR				   PRINT						      WEB	

MALCOLM BLUE			   PANTONE:  286				    RGB:  0  102  153
	 	 	 	 	 CMYK: C100  M65 Y0  K0   
					      

BLACK	 	 	 	 	 PANTONE:  None	 	 	 	 RGB: 0  0  0
	 	 	 	 	 CMYK: C0  M0  Y0  K100
					      

WHITE					    PANTONE:  None				    RGB:  255  255  255
	 	 	 	 	 CMYK:  CO  M0  Y0  K0
					   

There may be occasions where colors other than those from the core palette of Malcolm Public Schools may 
be utilized.  This could include selected promotional items, specialty or nostalgic uniforms, building materials/
paint, certain school supplies, etc.  Discretion should be used when selecting colors outside of the core palette 
to avoid competing contrasts or dilution of approved colors.  Non-core colors should serve to accent or 
complement Malcolm’s core palette of official colors.  These colors should not replace any of the core palette 
colors nor should they be the dominant color on printed items.  

Color Variation

The Malcolm Clippers logo can be used in the following color variations:
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Logo Usage

Proper usage of the “official” Malcolm logo helps to ensure the visual integrity of the brand and improve 
legibility.  In general, the Malcolm logo should always utilize the three-color design and be placed on a solid 
background; however, some exceptions may be permitted (i.e. black/white printing, one-color reverse imagery, 
neutral area or low contrast/highly detailed photographic background, etc.).  Shown below are some examples 
of the proper and improper use of the “official” Malcolm logo.

Do’s . . . 

	      	      

  Placement against a solid	          		  Use of a one-color		  Placement on a neutral area
  background is acceptable.		             design is acceptable.		  of a photo is acceptable.

Don’t . . .

	      	          

     
      Do not alter the colors or		    Do not place the logo over	    Do not place the logo over
     add a pattern to the logo.	 	      patterned solid colors.	     high contrast photo backgrounds.
    

    		         	     	          

    Do not distort the	 	 	 Do not crop a portion	  Do not eliminate or modify
 proportion of the logo.	 	   of the Malcolm logo.	  the size of the border.

MALCOLM CLIPPERS
Track & Field

Thank you! - From 2019 Seniors



Malcolm Public Schools Brand Identity Style Guide      May 2022	 10

Don’t, continued . . . 

	      	      

Do not add additional		          	 	 Do not add other	 	          Do not overlay additional
	 outlines.			            	 artwork elements.		           		  text. 

	      	      

Do not use the logo to		         	 Do not blur, distress or 	          Do not rotate or render the 
substitute for a letter.		       	  	 screen down the logo.	          	 logo three-dimensionally.

Secondary Logos

While the primary logo should be used to visually represent Malcolm Public Schools, selected secondary logos 
are acceptable for use to complement Malcolm’s brand identity in design applications.  Design standards for 
secondary logos follow the same rules as Malcolm’s primary logo.  Shown below are the approved secondary 
logos for Malcolm Public Schools.

Any additions to the Malcolm secondary logo library must be approved by the brand administrator prior to 
use.  Upon approval, digital vector files of the secondary logo will be added to this style guide.

FOOTBALL

usic

Anchor 1
Anchor 2

Clippers Ship
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Departmental Lockups

To leverage the collective strength of the brand for intra-Malcolm Public School departments or school-
affiliated organizations, these departmental lockups have been designed to provide design presentation 
consistency yet be reflective of the uniqueness of each individual department or organization.  Alternations 
to these departmental lockups should not be made.  Listed below are examples of Malcolm departmental 
lockups.  If your Malcolm Public Schools department or school-affiliated organization is not listed below, please 
contact the brand administrator and one will be created for you.

		  Malcolm Public Schools

		  Malcolm Public Schools Foundation

		  Malcolm Activities

		  Malcolm Art Department

		  Malcolm Baseball

		  Malcolm Basketball

Malcolm Public Schools

Malcolm Public Schools 
Foundation

Malcolm 
Activities

Malcolm 
Art Deparment

Malcolm 
Baseball

Malcolm 
Basketball
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Departmental Lockups, cont.

		  Malcolm Boosters Association (Recommended)

		  Malcolm Cross Country

		  Malcolm Drama

		  Malcolm FBLA

		  Malcolm Football

		  Malcolm Music Department

		  Malcolm Parent Teacher Organization
		  (Recommended)

		  Malcolm Skills USA

Malcolm Boosters 
Association

Malcolm Cross Country

Malcolm Drama

Malcolm FBLA

Malcolm Football

Malcolm Music 
Department

Malcolm Parent 
Teacher Organization

Malcolm Skills USA 
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Departmental Lockups, cont.

		  Malcolm Softball

		  Malcolm Speech

		  Malcolm Student Council 

		  Malcolm Student Services

		  Malcolm Track & Field

		  Malcolm Unified Bowling

		  Malcolm Volleyball

		  Malcolm Wrestling

Malcolm Softball

Malcolm Speech

Malcolm 
Student Council

Malcolm Student Services

Malcolm 
Track & Field

Malcolm 
Unified Bowling

Malcolm Volleyball

Malcolm Wrestling
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Logo Vault

The following logos and artwork associated with Malcolm Public Schools are retired and should no longer 
be applied for current use.  Retired logos and artwork may be used under limited circumstances, such as for 
nostalgic purposes, but only upon approval by the brand administrator.
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TYPEFACE & STATIONERY
Typeface

With a wide variety of available choices, typeface is often reflective of the style and personality of the brand.  
The characteristics of the typeface should be in alignment with the mission, vision, brand essence and brand 
voice of the Malcolm Public Schools.   

Typeface should be selected to enhance legibility and readability.  Typography for Malcolm Public Schools 
should generally avoid serif fonts (i.e. Times New Roman, Garamond, Georgia, etc.) since these fonts are 
typically considered an older style.  Usage of upper/lower case letters rather than all upper case letters (i.e. 
Malcolm Public Schools vs. MALCOLM PUBLIC SCHOOLS) in headlines or titles improves readability and makes 
copy more approachable.

Two recommended fonts for general body copy are:

Calibri

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibri (Body)
Calibri Light (Headings)

The “official” Malcolm primary logo consists of two fonts.  The “Block M” 
uses the “Freshman” font and the scripted “Clippers” uses the “Script MT” 
font**.  Usage of these two fonts should be limited to the primary logo 
only, unless otherwise approved by the brand administrator.

Typeface utilized for school uniforms may be limited to the selections offered by the Malcolm-approved sports 
uniform supplier.  Generally, a readable, block-style font on sports uniforms is preferred over other stylistic 
fonts.  Typography used for Malcolm Public School merchandise offered by approved suppliers is generally 
broader in scope; however, discretion should be used while always maintaining the design integrity of the 
“official” Malcolm primary logo.

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Arial
Arial Black
Arial Narrow
Arial Rounded MT Bold

Freshman

Script MT
**Please note: To improve readability, the curl at the top of 
the “C” in the word “Clippers” has been removed.
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Stationery

In addition to typography, stationery items are also a tangible indicator of a brand’s personality.  Care 
should be exercised in selection of paper stock to ensure quality in color, weight, texture and ink absorption 
consistency.  All fulfillment requests for Malcolm Public School stationery items should be made directly with 
the Business Manager in the Malcolm Administration Office.

Business Cards
(White, raised print preferred, recommended stock weight:  100 – 130 lb.)

Front of Card:

Back of Card:

Malcolm Public Schools

Ryan Terwilliger
Superintendent

402.796.2151
ryan.terwilliger@mps148.org

10004 NW 112th Street
Malcolm, NE 68402

Our Vision

We strive to become the 
most admired school 
district in Nebraska.

Option 1 Back

Option 2 Back

Option 3 Back
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Letterhead & Envelopes
(White, recommended stock weight:  24 lb.)

Malcolm Public Schools

10004 NW 112th Street
Malcolm, NE 68402

402.796.2151
www.malcolmschools.org

Malcolm Public Schools
10004 NW 112th Street
Malcolm, NE 68402
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Stationery, cont.

Mailing Label

Thank You Card

E-mail Signature

Malcolm Public Schools
10004 NW 112th Street
Malcolm, NE 68402

Malcolm Public Schools

Malcolm Public Schools

Superintendent
ryan.terwilliger@mps148.org
402.796.2151
10004 NW 112th St., Malcolm, NE 68402

Ryan Terwilliger
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Conference Logos

Effective in the Fall of 2022, Malcolm Public Schools will become a member of the Trailblazer Conference.  Each 
member school district has its own logo design.  Digital files of these designs can be obtained by contacting the 
Malcolm Public Schools brand administrator.

	         Ashland-Greenwood Bluejays	 	 	          Springfield Platteview Trojans
	 	          (Joining Fall 2023)

		

	 	 Beatrice Orangemen	 	 	 	      Plattsmouth Blue Devils

		  Malcolm Clippers			                   Ralston Rams

		  Nebraska City Pioneers		                Wahoo Warriors
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SOCIAL MEDIA

This section is currently under development.  
Please consult with the brand administrator for any immediate needs.
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PHOTOGRAPHY

One of the leading attributes that differentiates Malcolm Public Schools from other districts is the unique, 
engaged and dynamic people that comprise Malcolm’s students, staff, parents, patrons and supporters.  

Photography should be selected that celebrates the 
district’s student-centric belief and captures the spirit 
and energy inherent throughout Malcolm Public 
Schools.
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Selection of photography associated with Malcolm Public Schools should focus on people engaged in school 
learning and Malcolm-related activities.  Photos should be expressive and stir the emotion of the observer to 
cause them to smile.  Attention to achieving a diverse mix of age, gender, race and ethnicity in photographic 
subjects should be made to be reflective of the unique mix of individuals who come together to make the 
Malcolm educational experience special.
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Malcolm photography should capture a moment; and not be “just a snapshot.”  Always try to use crisp, high-
resolution photography for vivid reproduction purposes and avoid blurred or out-of-focus imagery, inadequate 
lighting and poor framing.  
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MERCHANDISE

School Athletic Uniforms

In addition to Malcolm Public Schools reputation for strong 
academics and a student-centric environment, support of 
Malcolm’s tradition of excellence in athletics and the fine arts is 
symbolic of the pride and energy students, staff, parents, patrons 
and fans have in its school.

When a student puts on a Malcolm athletic uniform, they 
represent the district’s commitment to quality, sportsmanship, 
hard work and fair play.  School uniforms are an extension of this 
commitment and must follow brand standards to ensure a quality 
presentation and brand consistency.

Malcolm Public Schools uses primarily Nike sports apparel 
supplied by BSN Sports of Kearney, Nebraska for its sports 
uniforms.  Preferred uniform colors are either a blue uniform with 
white/black accents or a white uniform with blue/black accents.  
The blue color in Malcolm uniforms is Nike’s “Team Royal” or equivalent.  Lettering/numbers on Malcolm 
uniforms should have sufficient size and color contrast to enhance readability from distances and to meet 
Nebraska School Activities Association requirements.  Any artwork representing Malcolm Public Schools on 
uniforms should use the “official” Malcolm primary logo.
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Malcolm-Approved Merchandise

Fans and supporters of Malcolm Public Schools proudly 
showcase their enthusiasm for Malcolm Clipper student-athletes 
by selecting from a wide array of branded apparel and specialty 
merchandise items.  Much like the school’s sports uniforms, 
consistency in presentation of colors, styles and designs help to 
ensure the strength and integrity of Malcolm’s powerful brand.

At this time, BSN Sports of Kearney, Middle Creek Printing 
(formerly Sports Express) of Seward and Custom Sports of 
Norfolk have been contracted to produce approved merchandise 
for Malcolm Public Schools.  Usage of other merchandise 
suppliers should be pre-approved by the brand administrator.

While some discretion may be acceptable, efforts should 
be made to follow Malcolm Public School brand standards 
as closely as possible for all school-approved merchandise, 
including, but not limited to, usage of the “official” Malcolm 
logos, approved colors (or their equivalents), typography, 
spacing and logo usage.  
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FAQs

Who is required to use the “official” Malcolm logos?

Any artwork intended to represent Malcolm Public Schools, or a Malcolm Public Schools-affiliated or 
sanctioned organization, should utilize the “official” Malcolm logos.

Are non-Malcolm Public School-related organizations, who may even have current Malcolm students actively 
participating in them, required to use “official” Malcolm logos or design standards?

No.  Non-Malcolm Public School organizations such as the Malcolm Youth Sports Association, Malcolm Legion 
Baseball, various sports camps, etc. are not required to use “official” Malcolm logos or design standards.  Any 
use of “official” Malcolm logos by any of these types of organizations must be pre-approved by the brand 
administrator.

Can I create my own unique Malcolm logos for my school department or school-affiliated organization?

No.  The strength and value of the Malcolm brand lies with its consistent presentation.  Use of the “official” 
Malcolm logos strengthens the affiliation of the department/organization to Malcolm Public Schools and brings 
an elevated level of credibility.  Creation of unique Malcolm logos creates confusion and contributes to brand 
dilution.

If your Malcolm school department or school-affiliated organization does not have a pre-approved logo design 
(see “Departmental Lockups” for examples), contact the brand administrator for assistance.

What apparel or specialty item suppliers can be used to produce Malcolm-branded merchandise?

At this time, BSN Sports of Kearney, Middle Creek Printing (formerly Sports Express) of Seward and Custom 
Sports of Norfolk have been contracted to produce approved merchandise for Malcolm Public Schools.  Usage 
of other merchandise suppliers should be pre-approved by the brand administrator.

Can Malcolm Public School student teams or clubs design their own member t-shirts?

Yes, members of Malcolm Public School student teams or clubs may design their own t-shirts; however, any 
logo designated to represent Malcolm Public Schools must use the “official” primary logo.  To strengthen 
affiliation with Malcolm Public Schools, t-shirt designers are encouraged to adhere to brand design standards 
but may use appropriate discretion in considering design options.  Final designs should be submitted to the 
brand administrator for pre-approval.

Where do I get the digital vector files of the official Malcolm logos?

Requests for digital vector files of Malcolm’s official logos are fulfilled on a case-by-case basis and can be made 
by submitting an email to one of the brand administrators listed under the Contacts section in this Style Guide.         
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CONTACT
Adherence to the design standards established in the Malcolm Public Schools Brand Identity Style Guide 
is paramount to maintaining the integrity and consistency of the Malcolm brand.  Users are strongly 
encouraged to thoroughly read this Brand Identity Style Guide to ensure all aspects of the design standards are 
implemented.

Any questions on the use or application of these Malcolm brand standards, or to request digital files of the 
approved Malcolm digital logo artwork, should be directed to the brand administrators listed below.

Questions and Requests for Digital Logo Artwork 

Ryan Terwilliger				    Alison Blair
Superintendent				    Business Manager
Malcolm Public Schools			   Malcolm Public Schools
10004 NW 112th Street			   10004 NW 112th Street
Malcolm, NE  68402				    Malcolm, NE  68402
402.796.2151					     402.796.2151
ryan.terwilliger@mps148.org			  alison.blair@mps148.org

PLEASE NOTE:

While efforts have been made to provide a comprehensive overview of Malcolm’s brand identity standards, 
certain design situations may arise which may not be directly addressed by this Style Guide.  In these 
situations, users are encouraged to consult with the brand administrators prior to production.  Updates to this 
Malcolm Public Schools Brand Identity Style Guide will be made on a periodic basis.  To ensure compliance 
with the most current brand standards, users should refer to the latest version.







































Campus Area Location Item Tier
Football Stadium South Pressbox Sportsmanship Banner 1
Football Stadium East Side of the Pressbox Blocks painted Blue with Malcolm Clippers in White 2
High School Front Entrance HS Trash Receptacle Signeage 3
High School Vestibule (above entry) Blue Wall+Mission Statement+"M' logo 2
High School HS NW Wall of the commons "We Remember" Plaques 1
High School Curved wall in the commons Record Boards 1
High School Gym State Champion Banners 2
High School Gym Runner-Up Banners 2
High School Gym Sportsmanship Banner 1
Administration Building Campus Driveway Marquee 3
Westfall Front Parking Area WF Marquee 3
Westfall East Gym Wall Paint Malcolm Clippers flanked by the "M" logo 3



Class Current Grade
Grade Enrollment Capacity

KA 23
KB 21
1A 17
1B 7
2A 24
2B 24
3A 25
3B 26
4A 23
4B 23
5A 26
5B 26
6A 23
6B 24
7 48 52
8 49 52
9 46 52

10 52 52
11 53 52
12 51 52

52

42

42

42

42

48

50
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