Request: Increase the adult ticket price from $7 to $8 for all high school events that charge
admission.

Rationale: Many schools are charging processing fees to the consumer in addition to their $7
tickets increasing their overall admission price to over $8.00. We do not charge the consumer
processing fees because we feel that it is well received that the advertised price is what we
actually charge. (Bound processing fee is $0.90/ticket. Which covers the cost of our Bound
software.) Below you will find a table with the current ticket prices for the upcoming year in our
conference.

At this time, we are not seeking to increase the cost of student tickets. We have also not
increased the cost of our family or individual event passes since prior to 2021 when we
increased our ticket prices from $6/$4 to $7/$5.

Also, any senior citizen (over 60) that resides in the district, can obtain a free activity pass. So
this does not affect the older members of our community. They can obtain this pass by ordering
one online or stopping in the high school office.

Annandale D-C NLS GSL Rockford | Watertown-Mayer Litch HLWW NYA
Student Ticket 35 35 55 §5 §5 online $5 §5 55 $5
Adult Ticket 38 37 37 57 §7 online 57 $7 37 57
out of district - N/A Same as out of district -

55 adult 35

Senior Ticket 35 NA 35 %5 in district - free Free In district - Free | in district - free

Student Activity Pass 340 530 50 345 340 $60 350 50 §50

375 - single

Adult Activity Pass $130 - couple 550 570 585 595 590 570 570 580

Family Activity Pass NA NA 5150 NA 5280 5250 NA 5200 NA

Online Ticket option Yes Yes Yes - No Cash No Yes No No Yes Yes

Who Pays Fees? Consumer Schoel Consumer NA Consumer NA NA School School

Southwest
Mound West. Delano Holy Family Hutch Jordan Christian

Student Ticket $5 $6 $5 56 55 $5

Adult Ticket 57 38 57 58 57 57

Senior Ticket $6 54 55

Student Activity Pass $50 50 §55

Adult Activity Pass $680 a0 §100

Family Activity Pass NIA §250

Online Ticket option Yes Yes Yes No Yes Yes

Who Pays Fees? Consumer Schoel Consumer NA Consumer Consumer




