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Communications 
Team

• Committed to the district’s mission, core values 
and strategic priorities

• Delivers clear, timely information about the 
business of schools

• Operates strategically and collaboratively to 
engage families, staff and community partners in 
the important work of our schools

• Storytellers of the district

• Creates marketing plans to promote schools and 
district

• Supports communications and engagement of 
district and school staff



Communication
Channels

Internal

• The Notebook (All staff) 

• The Playbook (Leadership) 

• Outlook (Email) 

• SchoolMessenger 

• Phone, Email & Text

• StaffNet (All staff) 

• StaffNet News 

• Upcoming Events 

• Photo/News Gallery 

• StaffConnect

External

• Monthly 742 (All families) 

• District/School Websites 

• 742 News 

• Upcoming Events 

• Photo/News Gallery 

• PeachJar E-fliers 

• SchoolMessenger

• Phone, Email & Text

• Social Media 

• Facebook 

• X (Formerly Twitter) 

• Instagram 

• LinkedIn 

• YouTube 

• Channel 179 

• Press Releases 

• Publications 

• School Newsletters 

• Mail 
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Website



Social Media



Marketing



Ready, Set, School



Marketing

Referendum



Marketing

Enrollment



Marketing

School 
Spotlights



Marketing 

Immunizations



Marketing 

Boundary 
Redesign



Evaluation
We use analytics to evaluate how we are 
progressing toward our goals. It informs our 
decision-making moving forward.

How Are We Doing?



Media 
Tracking



Social Media

Facebook

Instagram

LinkedIn

YouTube



We Are 742

South Hidden 
Treasures



Questions
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